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Reach 200k+
Okahomans with
Chevy Equinox
digital content

Boost positive
sentiment by 20%

via a digital &
experiential PR

campaign

Generate 2,000
test-drive sign-ups

via targeted ads,
influencers and

events
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STRENGTHS WEAKNESSES

OPPORTUNITIES THREATS

Strong brand recognition
Affordability
Technology

Uncool reputation
High sales, low search

Engage with Gen-Z
Leverage insights and trends
Meet the cultural moment

Competitors 
Economic volatility
Evolving car-buying experience
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22-year-old college student at The University of
Oklahoma.

Works as a waitress at Midway Deli and is now
seeking a reliable, stylish new car that fits her
lifestyle and budget.

Enjoys running, live music and road trips with
friends and her dog, Frito.

“I want a car that’s practical
and affordable, without

making me look like a 45-
year-old soccer mom.”

goals & pain points:
Find a quality car within a waitress’s salary

Drive a vehicle that reflects young professionalism 

Limited car-buying knowledge 

Rising prices and economic uncertainty 
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28-year-old financial analyst from Oklahoma City

 Young professional entering a new life stage,
married and expecting his first child.  

 Grew up loyal to Ford but is exploring new brands
that offer modern tech, safety and long-term
value.

goals & pain points:
Find a safe, dependable family vehicle with
modern features 

Balance affordability, technology and long-term
value

Anxiety about switching brands

Rising prices & limited inventory

“I’ve always been a Ford guy because
that’s what my parents drove, but

now that I’m starting my own family, I
want something safer, more modern

and that fits where I’m at in life.”
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Primary Research Instruments

Surveys Interviews Focus Groups

VANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                               CHEVY EQUINOX 2026 CAMPAIGN



38% 35% 31% 21% 10% 9%

Key Survey Insights
Brand considerations
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https://www.canva.com/design/DAG6kQ1j3ic/R6-lFQbe5CGGoK9bsbuiyQ/edit?ui=eyJEIjp7IlQiOnsiQSI6IlBCMVY2Zkt3a0NMUWZYV2oifX19


TEXTURE LO-FI VINTAGE
Lots of noise. Bringing in that
classic vintage vibe through

grain and film textures.

Capturing moments with digital
cameras, flip phones, etc.

User-generated content to
create an authentic feel.

An aesthetic that’s
manufactured and brought to
the modern age. Just like the

modern use of digital cameras.

VISUAL FILTERS
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Giving creative freedom—
drivers+passengers make the

content on digital cameras and
camcorders. Vlog style.

Offering a real look into how this
consumer drives and vibes in their

Chevy Equinox.

Connecting through authentic and
organic feeling content that shows

the versatility of the Equinox.

An authentic capture of the stories and lives that the
consumer can experience in their Equinox. That vintage

feel is key to capturing an organic, inviting feeling.

SHOOT APPROACH
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Rediscover the road
OKC Mural Drive & Scavenger Hunt

Citywide mural drive +
scavenger hunt

Six curated stops across Oklahoma
City

March
Across Oklahoma Landmarks

Dealer-hosted checkpoints and
local partners

Photo challenges + camcorder-
style content
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Rediscover the roadRediscover the roadRediscover the roadRediscover the road
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open roads ahead
Lake Day with Chevrolet

Occuring during peak travel
season

Lakeside photo ops and branded
coolers, towels or hats as giveaways 

June
Lake Arcadia & Lake Thunderbird

Lark Arcadia Park, TikTok creators
and outdoor vendors

Onsite test drives, “Pack Your
Chevy” TikTok challenge
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Open roads aheadOpen roads aheadOpen roads aheadOpen roads ahead
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Movie Night at the Winchester
Retro Drive-In

Weekly retro drive-in films

Rising millennial interest in
drive-ins

June
Winchester Drive-In and Local Radio

Nostalgic films with branded
experiences

Strong appeal to couples and
families
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Movie night at theMovie night at the
winchesterwinchester

Movie night at theMovie night at the

winchesterwinchester
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Game day drives
Tailgate Tour

A traveling tailgate pop-up at OU
and OSU

Giveaways of an “Ultimate
Tailgate Kit”

September
Football Season Tailgate Pop-Up

OU Athletics, OSU Athletics, Frito-
Lay and local breweries

Equinox “Tailgate Mode” demos,
Vintage camcorder tailgate zone
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Game day DrivesGame day DrivesGame day DrivesGame day Drives

VANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                               CHEVY EQUINOX 2026 CAMPAIGN



Home for the holidays
Test-Drive Village

Cozy dealership experience

Holiday photobooth + warm lighting

December
Oklahoma Chevrolet Dealerships

Incentivized Equinox test-drives

Built for young families and first-
time buyers
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Home for the holidaysHome for the holidaysHome for the holidaysHome for the holidays
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Dealership Micro-events
Smaller, Family Centered

Spring: Easter Egg Hunt

Fall: Trunk or Treat

Quarterly Events
Variety of Locations

Winter: Cookies & Cocoa Night

Summer: Car Seat Safety Check +
Popsicles
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Easter Egg Hunt Car Seat Safety Check
 + Popsicles

Cookies & Cocoa NightTrunk or Treat

Dealership Micro-events
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Category location/channel content

digital instagram & tiktok ugc, reels, carousel posts

outdoor billboards (along main
highways in okc)

visuals with campaign
taglines

broadcast streaming platforms (hulu,
youtube tv, etc) and local tv

30-second spots featuring
seasonal visuals and themes

PAID MEDIA
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Posts on Instagram and TikTok will use authentic, visual storytelling to bring Chevy’s
nostalgic‑meets‑modern identity to life for 21– to 30-year-olds. They will extend

campaign reach, spark user-generated content and build emotional connections that
grow awareness and brand affinity.
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Hashtag of the campaign

Participation
            

Community Momentum
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Influencer Collaboration
Emily Phillips

Oklahoma-based creator whose content

highlights local food, travel and lifestyle in

a relatable, community-focused way.

Shares genuine experiences, road trips

and hidden gems that align with Chevy’s

storytelling and regional pride.

Over 100,000 followers on TikTok plus

solid Instagram presence, giving strong

reach with engaged local and young adult

audiences.

VANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                               CHEVY EQUINOX 2026 CAMPAIGN



VANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                               CHEVY EQUINOX 2026 CAMPAIGN



Media Relations
Oklahoma Media Content List

Moran Elwell
Features Editor, 
The Oklahoman

Ryan Blair-Smith
Lifestyle Host

Living Oklahoma –
KOKH-TV

Mary Willa Allen
Managing Editor,

Oklahoma Magazine

Melissa Garcia
Owner / Travel Writer,

Blogger –
RoamingMyPlanet.com

Julie Parten
Editor in Chief,
405 Magazine
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media relations

news releasesnews releasesnews releases media pitchesmedia pitchesmedia pitches media advisoriesmedia advisoriesmedia advisories
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stakeholder engagement

industry
collaboration

university
partnerships

event
sponsorships
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crisis management
Social listening and
monitoring
Media responses
Mitigating potential
reputational damage
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SCHEDULE

PAIDPAIDPAID

EARNEDEARNEDEARNED

OWNEDOWNEDOWNED

EVENTSEVENTSEVENTS

Event ads &Event ads &
InfluencersInfluencers
Event ads &
InfluencersHunt Launch AdsHunt Launch AdsHunt Launch Ads Lifestyle/EventLifestyle/Event

PromotionsPromotions
Lifestyle/Event

Promotions
Gameday adGameday ad

PushPush
Gameday ad

Push

Jun - AugJun - AugJun - Aug
SUMMERSUMMERSUMMER WINTERWINTERWINTER

DecDecDec
SPRINGSPRINGSPRING

Mar - MayMar - MayMar - May
FALLFALLFALL

Sep - NovSep - NovSep - Nov

Holiday Shares &Holiday Shares &
MediaMedia
Holiday Shares &
Media

UGC &UGC &
CommunityCommunity
BuzzBuzz

UGC &
Community
Buzz

FamilyFamily
SharingSharing  
Family

Sharing 
Fan & MediaFan & Media

CoverageCoverage
Fan & Media

Coverage

Chevy-run eventsChevy-run events
& content& content
Chevy-run events
& content

BrandedBranded
activationsactivations
PitchPitch

Branded
activations
Pitch

Event content &Event content &
safety Pushsafety Push

Event content &
safety Push

TailgateTailgate
experiencesexperiences

Tailgate
experiences

Test Drive VillageTest Drive VillageTest Drive Village
Holiday Drive-InHoliday Drive-InHoliday Drive-In

Mural huntMural hunt
EasterEaster
Pop-UpsPop-Ups

Mural hunt
Easter
Pop-Ups

Lake DaysLake Days
Drive-In NightsDrive-In Nights
Lake Days
Drive-In Nights

Tailgate TourTailgate Tour
Trunk-or-TreatTrunk-or-Treat
Tailgate Tour
Trunk-or-Treat
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BUDGET Breakdown

32%

30%

22.6%6.5%

5.9%

3%

Professional Fees (32%)Professional Fees (32%)Professional Fees (32%)
$320,000$320,000$320,000

Paid Media (22.6%)Paid Media (22.6%)Paid Media (22.6%)

Earned Media (6.5%)Earned Media (6.5%)Earned Media (6.5%)

Owned Media (3%)Owned Media (3%)Owned Media (3%)

Event Tactics (30%)Event Tactics (30%)Event Tactics (30%)

Contingency Costs (5.9%)Contingency Costs (5.9%)Contingency Costs (5.9%)

$226,000$226,000$226,000

$65,000$65,000$65,000

$30,000$30,000$30,000

$300,000$300,000$300,000

$59,000$59,000$59,000
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BUDGET 

Month/Quarter
Key Event/
Campaign

Budget (Approx.)

Mar - May 2026
(Spring)

“Rediscover the Road”
Mural Scavenger Hunt

$36,000

Jun - Aug 2026
(Summer)

“Open Roads Ahead” &
“Winchester Drive-In”

Lake Day and Drive-In Movie
$85,000

Sep - Nov 2026
(Fall)

“Game Day Drives” 
Tailgate Tour

$48,000

December 2026
(Winter)

“Home for the Holidays”
Test-Drive Village

$35,000

Quarterly/Ongoing
Micro-Events and 
Social Media Posts

$38,500

Event BreakdownVANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                                           CHEVY: “DRIVE AS YOU ARE”



How we measure success

Awareness Perception Action Engagement Community

Measured through surveys, social listening, QR tracking and dealership reporting.

+25% awareness 
among 21- to 
30-year-olds

+20% positive 
brand sentiment

2,000+ test-drive 
sign-ups

3,000+ UGC 
campaign posts
#DriveAsYouAre

10+ local 
partnerships 

activated
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Digital + Social Media Relations Paid Media

> 6% engagement rate 

+25% follower growth 

> 70% video completion

> 80% positive sentiment

Message recall

Press mentions & impressions

Media-driven event

attendance

Coverage quality & tone

CTR & ad engagement

Billboard impressions &

recall

Streaming completion rates

Brand favorability increase

measurement across channels
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Backed by
Research & Real

Consumer Insights

Bridging a
Generational GapAdaptable
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	Reach 200k+ Okahomans with Chevy Equinox digital content
	Boost positive sentiment by 20% via a digital & experiential PR campaign
	Generate 2,000 test-drive sign-ups via targeted ads, influencers and events
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	22-year-old college student at The University of Oklahoma.
	Works as a waitress at Midway Deli and is now seeking a reliable, stylish new car that fits her lifestyle and budget.
	Enjoys running, live music and road trips with friends and her dog, Frito.
	“I want a car that’s practical and affordable, without making me look like a 45-year-old soccer mom.”

	goals & pain points:
	Find a quality car within a waitress’s salary
	Drive a vehicle that reflects young professionalism
	Limited car-buying knowledge
	Rising prices and economic uncertainty
	28-year-old financial analyst from Oklahoma City
	Young professional entering a new life stage, married and expecting his first child.
	Grew up loyal to Ford but is exploring new brands that offer modern tech, safety and long-term value.
	“I’ve always been a Ford guy because that’s what my parents drove, but now that I’m starting my own family, I want something safer, more modern and that fits where I’m at in life.”


	goals & pain points:
	Find a safe, dependable family vehicle with modern features
	Balance affordability, technology and long-term value
	Anxiety about switching brands
	Rising prices & limited inventory
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	Primary Research Instruments
	Surveys
	Interviews
	Focus Groups

	Key Survey Insights
	Brand considerations
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	VISUAL FILTERS
	TEXTURE
	LO-FI
	VINTAGE
	Lots of noise. Bringing in that classic vintage vibe through grain and film textures.
	Capturing moments with digital cameras, flip phones, etc. User-generated content to create an authentic feel.
	An aesthetic that’s manufactured and brought to the modern age. Just like the modern use of digital cameras.
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	SHOOT APPROACH
	An authentic capture of the stories and lives that the consumer can experience in their Equinox. That vintage feel is key to capturing an organic, inviting feeling.
	Giving creative freedom—drivers+passengers make the content on digital cameras and camcorders. Vlog style.
	Offering a real look into how this consumer drives and vibes in their Chevy Equinox.
	Connecting through authentic and organic feeling content that shows the versatility of the Equinox.
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	Rediscover the road
	OKC Mural Drive & Scavenger Hunt
	Citywide mural drive + scavenger hunt
	Photo challenges + camcorder-style content
	Six curated stops across Oklahoma City
	Dealer-hosted checkpoints and local partners
	March Across Oklahoma Landmarks


	open roads ahead
	Lake Day with Chevrolet
	Occuring during peak travel season
	Onsite test drives, “Pack Your Chevy” TikTok challenge
	Lakeside photo ops and branded coolers, towels or hats as giveaways
	Lark Arcadia Park, TikTok creators and outdoor vendors
	June Lake Arcadia & Lake Thunderbird


	Movie Night at the Winchester
	Retro Drive-In
	Weekly retro drive-in films
	Strong appeal to couples and families
	Rising millennial interest in drive-ins
	Nostalgic films with branded experiences
	June Winchester Drive-In and Local Radio


	Game day drives
	Tailgate Tour
	A traveling tailgate pop-up at OU and OSU
	Equinox “Tailgate Mode” demos, Vintage camcorder tailgate zone
	Giveaways of an “Ultimate Tailgate Kit”
	OU Athletics, OSU Athletics, Frito-Lay and local breweries
	September Football Season Tailgate Pop-Up


	Home for the holidays
	Test-Drive Village
	Cozy dealership experience
	Built for young families and first-time buyers
	Holiday photobooth + warm lighting
	Incentivized Equinox test-drives
	December Oklahoma Chevrolet Dealerships


	Dealership Micro-events
	Smaller, Family Centered
	Spring: Easter Egg Hunt
	Summer: Car Seat Safety Check + Popsicles
	Fall: Trunk or Treat
	Winter: Cookies & Cocoa Night
	Quarterly Events Variety of Locations

	Easter Egg Hunt
	Car Seat Safety Check  + Popsicles
	Trunk or Treat
	Cookies & Cocoa Night

	Dealership Micro-events
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	PAID MEDIA
	Category
	location/channel

	content
	digital
	instagram & tiktok
	ugc, reels, carousel posts


	outdoor
	billboards (along main highways in okc)
	visuals with campaign taglines

	broadcast
	streaming platforms (hulu, youtube tv, etc) and local tv
	30-second spots featuring seasonal visuals and themes



	Posts on Instagram and TikTok will use authentic, visual storytelling to bring Chevy’s nostalgic‑meets‑modern identity to life for 21– to 30-year-olds. They will extend campaign reach, spark user-generated content and build emotional connections that grow awareness and brand affinity.
	Hashtag of the campaign
	Participation
	Community
	Momentum

	Influencer Collaboration
	Emily Phillips
	Oklahoma-based creator whose content highlights local food, travel and lifestyle in a relatable, community-focused way.
	Shares genuine experiences, road trips and hidden gems that align with Chevy’s storytelling and regional pride.
	Over 100,000 followers on TikTok plus solid Instagram presence, giving strong reach with engaged local and young adult audiences.
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	Media Relations
	Oklahoma Media Content List
	Julie Parten Editor in Chief, 405 Magazine
	Ryan Blair-Smith Lifestyle Host Living Oklahoma – KOKH-TV
	Mary Willa Allen Managing Editor, Oklahoma Magazine
	Moran Elwell Features Editor,  The Oklahoman
	Melissa Garcia Owner / Travel Writer, Blogger – RoamingMyPlanet.com


	media relations
	news releases
	media pitches
	media advisories

	stakeholder engagement
	industry collaboration
	university partnerships
	event sponsorships

	crisis management
	Social listening and monitoring
	Media responses
	Mitigating potential reputational damage
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	SCHEDULE
	SPRING
	Mar - May

	SUMMER
	Jun - Aug

	FALL
	Sep - Nov

	WINTER
	Dec
	PAID
	Hunt Launch Ads
	Lifestyle/Event Promotions
	Gameday ad Push
	Event ads & Influencers

	OWNED
	Branded activations Pitch
	Event content & safety Push
	Tailgate experiences
	Chevy-run events & content

	EARNED
	UGC & Community Buzz
	Family Sharing
	Fan & Media Coverage
	Holiday Shares & Media

	EVENTS
	Mural hunt
	Easter
	Pop-Ups
	Lake Days
	Drive-In Nights
	Tailgate Tour
	Trunk-or-Treat
	Test Drive Village
	Holiday Drive-In


	Professional Fees (32%)
	$320,000


	Breakdown
	BUDGET
	Paid Media (22.6%)
	$226,000
	Earned Media (6.5%)
	$65,000
	Owned Media (3%)
	$30,000
	Event Tactics (30%)
	$300,000
	Contingency Costs (5.9%)
	$59,000

	Event Breakdown

	BUDGET
	Month/Quarter
	Key Event/ Campaign
	Budget (Approx.)
	Mar - May 2026 (Spring)
	“Rediscover the Road” Mural Scavenger Hunt

	$36,000
	Jun - Aug 2026 (Summer)
	“Open Roads Ahead” & “Winchester Drive-In” Lake Day and Drive-In Movie

	$85,000
	Sep - Nov 2026 (Fall)
	“Game Day Drives”  Tailgate Tour

	$48,000
	December 2026 (Winter)
	“Home for the Holidays” Test-Drive Village

	$35,000
	Quarterly/Ongoing
	Micro-Events and  Social Media Posts

	$38,500


	How we measure success
	Awareness
	+25% awareness  among 21- to  30-year-olds

	Perception
	+20% positive  brand sentiment

	Action
	2,000+ test-drive  sign-ups

	Engagement
	3,000+ UGC  campaign posts #DriveAsYouAre

	Community
	10+ local  partnerships  activated
	Measured through surveys, social listening, QR tracking and dealership reporting.


	measurement across channels
	Digital + Social
	> 6% engagement rate
	+25% follower growth
	> 70% video completion
	> 80% positive sentiment

	Media Relations
	Message recall
	Press mentions & impressions
	Media-driven event attendance
	Coverage quality & tone

	Paid Media
	CTR & ad engagement
	Billboard impressions & recall
	Streaming completion rates
	Brand favorability increase


	Adaptable
	Bridging a Generational Gap
	Backed by Research & Real Consumer Insights

	VANTAGE POINT CREATIVE                                                                                                                                                                                                                                                                                                                                               CHEVY EQUINOX 2026 CAMPAIGN

